Press Release for Pensacola MSA Consumer Sentiment Indices from the University of West Florida and The Listener Group

Time:  Friday, February 27, 2004
Executive Summary

The UWF/Listener Group Panel consumer sentiment results for February indicate that the Index of Consumer Sentiment (ICS) increased to 100 in February (from 92.7 in October)—a rise of almost 8%.  (The national increase over the same period was 5.4%)  The Index of Consumer Sentiment (ICS), is a measure of consumers’ overall attitudes about the economy.    

Pensacola residents continued to be somewhat more optimistic about the economy than respondents in the nation at large, with an ICS of 100 in Pensacola compared to 94.4 for the nation during February.  
Two other indices were also calculated; one measuring current conditions and the other measuring future conditions.  
Local respondents continued to be less optimistic than national respondents in their assessment of today’s economy (101 versus 103.6, respectively).  Local respondents maintained their more optimistic views of future conditions than national respondents (index values of 99.8 versus 88.5, respectively).  
The analysis is drawn from questions asked of 489 panel members in the UWF/Listener Group Panel.  The Panel represents residents in the two-county Pensacola Metropolitan Statistical Area (MSA).  Questions were asked in February 2004.  
Using techniques comparable to the University of Michigan’s Survey of Consumers, UWF researchers calculated three indices:  the overall Index of Consumer Sentiments (ICS), the Index of Current Economic Conditions (ICC), and the forward-looking Index of Consumer Expectations (ICE).  The index values will be recalibrated late in 2004 to permit easy comparison of changes over time in the two county area. 

Detailed Report

The College of Business at the University of West Florida, in cooperation with The Listener Group, A Gulf Breeze, Florida, marketing research firm, has established a representative Household Panel survey  for the two county Pensacola Metropolitan Statistical Area (MSA).  Detailed information on the goals, operation, and representativeness of the UWF/Listener Group Panel is available at its Web site (http://uwf.edu/panel).  This release reports the inaugural survey of panel members.  Plans are to survey panel members on a regular basis.  

During February, 2004, panel members were asked a series of questions dealing with the economy, environment, education, current issues, and were asked for their assessment of governmental performance.  This press release deals with the questions about the economy.  (Other topics were covered in a prior press release.)
Specifically, we report on results from five basic questions that relate to respondents’ current and future expectations about the economy.  These questions are then used to calculate three separate confidence indices, the Index of Consumer Sentiment (ICS), the Index of Current Economic Conditions (ICC) and the Index of Consumer Expectations (ICE).  These three indices are based on the University of Michigan’s nationally representative Surveys of Consumers (http://www.sca.isr.umich.edu/main.php).  The ICS is one of two primary measures of consumers’ attitudes that are widely reported in the national business media each month, the other is the Consumer Confidence Index developed by The Conference Board.  (While there are some technical differences between the two indices, they are highly correlated with each other.)
Findings

We can compare these findings to national estimations of the University of Michigan’s indices for both the current month and previous estimations from October 2003.
Overall, the findings for the three indices compared to the national figures are as follows.

Comparison of Consumer Survey Indices for 
Pensacola MSA and United States
February 2004 and October 2003
	Index
	February 2004 Pensacola MSA
	February 2004 United States
	October 2003 Pensacola MSA
	October 2003 United States

	ICS
	100.0
	94.4
	92.7
	89.6

	ICC
	101.0
	103.6
	93.6
	99.9

	ICE
	99.8
	88.5
	92.2
	83



ICS
The Index of Consumer Sentiment is a measure of households’ attitudes about current and future economic conditions.  Of the three reported here, it is the most comprehensive and includes information about current economic conditions as well as future expectations.  The Pensacola MSA’s ICS in February 2004 was 100.0, up from 92.7 in October.  This is higher than the University of Michigan’s calculation for a nationally-representative sample in February of 94.4.  While we would urge caution in interpreting these figures, this is suggestive that households in our sample of the Pensacola MSA experienced an increase of overall consumer sentiment from October to February, on the order of around 7.9 percent.  Further, they continued to be slightly more optimistic about overall economic conditions in the region than were respondents in the national survey. 

ICC

The Index of Current Economic Conditions (ICC) measures households’ current sentiment about financial conditions and their propensity to purchase large ticket consumer durables such as furniture, appliances, etc.  We calculated this to be 101.0 in February.  This is up from 93.6 in October (approximately 7.9% increase).  This local measure remains slightly below the nationally representative sample’s value of 103.6,  implying that households in the Pensacola MSA are still slightly less optimistic about their current economic conditions than the nation as a whole.  
Breaking this down into its components (Questions 1 and 5) we find that respondents were quite optimistic (even if slightly less optimistic than the national sample).  For example, findings from Question 1 (see Appendix) suggest that roughly 27.9 percent of respondents felt they were worse off in February 2004 than at the same time a year ago, while nearly three-quarters (71.7 percent) felt they were better off or the same.  Similarly, results presented in Question 5 indicate that a substantial majority (64.2 percent) believed that it was a “good time” to buy major household items, (up from 53.8 percent in October) and only 10.1 percent believed it was a “bad time.” Thus, current consumer sentiment was quite favorably disposed towards making large purchases.  To the extent that the past recession appears to have had less of an impact on the region, it may be that local households experienced less pent-up demand than those nationwide.

ICE
The Index of Consumer Expectations measures households’ expectations about the future economic conditions.  We calculated this to be 99.8 in February.  This was up from 92.2 in October, representing about an 8.2% increase.  Comparing this local measure to a value of 88.5 for the national sample in February, it appears that respondents in our survey were still more optimistic about the future than those nationwide.  
The ICE is based on questions 2 – 4.  In question 2, respondents were asked whether they believe they will be better off financially in a year.  Of the 488 respondents, only 51 (10.5 percent) believed they would be worse off while the vast majority (81.5 percent) expect to be better off (43.2 percent) or the same (38.3 percent).  The rest (8 percent) did not know.  Respondents were slightly less optimistic when it came to their attitudes about future business conditions in the region (Question 3).  The most frequent response (39.7 percent) was to be “on the fence” (“some good times and some bad times”) while 46.5 percent expected there to be “good times” or “mostly good times” for business in the next 12 months.  Still, only 8.4 percent of the 488 respondents to our survey believed the next 12 months would hold “bad times” or “mostly bad times” for businesses in the region.  Looking at a five-year horizon (Question 4), respondents expressed similar expectations.  Somewhat less than half (38.8 percent) of the respondents expected “some good times & some bad times” while an even greater number (41.5 percent) expected “good times” or “mostly good times” during the next five years.  Only 9.9 percent expected “mostly bad times” or “bad times.”  
In sum, local residents are quite optimistic about the future economic conditions in the Pensacola MSA, especially when compared to the national sample.  Between 2/5 and ½ of local respondents expected economic conditions to be favorable over the next 12 to 60 months.
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Appendix

Survey Questions, Tables and Figures 
for Consumer Indices Survey Questions 
1. Would you say that you (and your family living there) are BETTER OFF or WORSE OFF financially than you were A YEAR AGO?

Table 1:  Current Financial Condition 
Compared to One Year Ago
	Condition
	Number
	Percent

	Better Now
	169
	34.6

	Same
	181
	37.1

	Worse
	136
	27.9

	Don’t Know
	2
	0.2

	Total
	488
	100
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2.  Do you think that a year from now you (and your family living there) WILL BE BETTER OFF financially or WORSE OFF, or just about the SAME as now?

Table 2:  Expected Financial Condition 
One Year from Now
	Condition
	Number
	Percent

	Will Be Better Off
	211
	43.2

	Same
	187
	38.3

	Will Be Worse Off
	51
	10.5

	Don’t Know
	39
	8

	Total
	488
	100
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3.  Turning to business conditions in the two-county Pensacola Bay Area, do you think that during the next 12 months we’ll have GOOD times financially, or BAD times, or what?

Table 3:  Expected Condition of Pensacola MSA 

over Next 12 Months

	Condition
	Number
	Percent

	Good Times
	102
	21

	Mostly Good Times
	124
	25.5

	Some Good Times & Some Bad Times
	193
	39.7

	Mostly Bad Times
	23
	4.7

	Bad Times
	18
	3.7

	Don’t Know
	26
	5.3

	Total
	488
	100
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4.  Looking ahead, which would you say is more likely—that in the two-county Pensacola Bay Area we’ll have continuous good times during the next 5 years or so, or that we will have periods of widespread unemployment or depression, or what?

Table 4:  Expected Condition of Pensacola MSA 

over Next Five Years

	Condition
	Number
	Percent

	Good Times
	56
	11.5

	Mostly Good Times
	146
	30

	Some Good Times & Some Bad Times
	189
	38.8

	Mostly Bad Times
	35
	7.2

	Bad Times
	13
	2.7

	Don’t Know
	48
	9.9

	Total
	487
	100
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5.  About the big things that people buy for their homes—such as furniture, a refrigerator, stove, television, and things like that.  Generally speaking, do you think now is a GOOD or a BAD time for people to buy major household items?
Table 5:  Current Condition 
for Buying Major Household Items

	Condition
	Number
	Percent

	Good Time
	312
	64.2

	Somewhat a Good Time & Somewhat a Bad Time
	76
	15.6

	Bad Time
	49
	10.1

	Don’t Know
	49
	10.1

	Total
	486
	100
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� Index calculations can be found at � HYPERLINK "http://www.sca.isr.umich.edu/documents.php?c=i" ��http://www.sca.isr.umich.edu/documents.php?c=i� 
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