Cam p ai g n P r O g reS S CREATING G)[:EAT FUTURES

I'HE CAMPAIGN FOR UWF

G”:TS BY CAMPA'GN PR'OR'TY July 1, 2004 — February 8, 2010

Campaign Total: $41,046,669

* $3M College of Business Campaign gifts NOT included

** Includes designations to all campaign priorities Business and

_ Economic
Other Qlfts Development
Unrestricted $438,930 *

$4,592,815 Arts

'$5,759,579

' Other Gifts
Restricted
$5,549,736

Science, Engineering
and Technology
$1,459,839
Health Care
$1,456,965

Public History and
Archaeology
$16,671,899

LI Maritime Museum

i Public History and
$10,465,780 Archaeology
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Campaign Progress

I'HE CAMPAIGN FOR UWF

GIFTS BY GIFT TYPE: iuly 1, 2004 - February 8, 2010
Campaign Total: $41,046,669

Outstanding Eligible State Match
Pledges \ / $2,646,673
$2,308,203

State Match
Received
$1,184,532

Gifts Received
$17,957,825

Planned Gifts
Received
$118,948
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Campaign Progress P

CREATING GREAT FUTURES
I'HE CAMPAIGN FOR UWF

GIFTS BY CONSTITUENT TYPE: July1, 2004 - February 8, 2010
Campaign Total: $41,046,669

Foundations
$4,552,660

Alumni
$6,588,122



