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Cam p al g f P o g eSS CREATING GREAT FUTURES

THE CAMPAIGN FOR UWE

GIFTS BY CAMPAIGN PRIORITY: July 1, 2004 — March 25, 2009

Campaign Total: $37,429,175

* $3M College of Business Campaign gifts NOT included
** Includes designations to all campaign priorities

Business and
Economic
Development
$442,353*

Other Gifts

Arts
$5,700,062

 Other Gifts
 Restricted
$4,712,006

Sclence, Englneering
and Technology
$1,262,525

Health Care
Public History and $1.441,112
Archaeology

$15,908,755

« Marltime Museum

 $10,460,619

i Public History and
Archaeology
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THE CAMPAIGN FOR UWE

GIFTS BY GIFT TYPE: July 1, 2004 — March 25, 2009
Campaign Total: $37,429,175

Outstanding Eligible State Match
Pledges "\ / $2,881,800
$2,189,528 «

State Match
Recelved

$1,184,532
Gifts Received

$15,966,507

Planned Glifts
Recelved
$98,636
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Campaign Progress

CREATING GREAT FUTURES
ITHE CAMPAIGN FOR UWF

GIFTS BY CONSTITUENT TYPE: July 1, 2004 — March 25, 2009
Campaign Total: $37,429,175

. Foundations
$3,639,953

Alumni
$5,254,972
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